
Alliant Energy had major problems with their uniform provider. So they turned to the 
“Amazon of FR” for help.

Carrie Parman, Sr. Corporate Safety Specialist for Alliant Energy, was at her wits’ end. As the 
manager of Alliant Energy’s fl ame resistant (FR) clothing program, it was her job to address 
and resolve issues with Alliant Energy’s FR clothing provider — and lately, those issues were 
taking up all her time. A change in their provider’s internal operating systems had caused major 
delays in fulfi lling orders, and Alliant Energy’s employees were waiting up to six months for the 
clothing they needed to work safely. There were administrative woes, too, says Carrie. “Even 
back when we had a better relationship, it could take up to a week to get someone added to 
the program. If I needed to add funds to someone’s account — that was another one- to two-
week process.” Communication from the supplier ground to a halt, with calls and emails going 
unanswered for weeks at a time. Alliant Energy released an RFP for a new FR clothing provider, 
but in the meantime, the list of backordered items had become so large that a solution to that 
problem was needed ahead of any new program implementation. 

ENTER: Tyndale

After hearing recommendations from employees and peers in the industry to contact Tyndale, 
Alliant Energy management sat down with Clyde Wolfe, National Account Executive for the 
region. “We gave you guys a huge list of stuff  and said, we need this clothing yesterday, and 
you were able to fi ll it,” remembers Carrie. “That response to the volume of what we were 
looking for really proved everything we had heard about Tyndale.” 

Indeed, when Alliant Energy did begin formally evaluating 
FR program providers, Tyndale’s success loomed large, 
resulting in the decision to offi  cially transition the clothing 
program to Tyndale. Carrie remembers nodding her head 
throughout the entire implementation meeting, already 
feeling relieved. 

Compared to the months of constant frustration with their previous program, implementing 
the program with Tyndale was easy — “Getting our program built, getting the items in the 
catalog, getting the whole process set up, really, was painless to say the least,” Carrie says. 
“We stuck with our old supplier a lot longer than we probably should have, really not wanting 
to transition. But once we decided we were moving, it was very easy.” With Tyndale, Carrie can 
add a new employee to the system or add funds to an employee’s account within 48 hours. If 
she has a question or a more specifi c request, there’s always someone on the other end of the 
line. “I can’t say enough about Jenn and Liz [Tyndale employees designated to support Alliant 
Energy’s account], who work with Clyde on my account — they’re invaluable. That’s the main 
reason that if someone told me we had to go out to bid, I’d fi ght it every step of the way.”

 
www.TyndaleUSA.com
800-356-3433  
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DOES ALLIANT ENERGY’S STORY SOUND FAMILIAR?
Are you ready to implement a hands-off  uniform program?



Tyndale can help! Contact us to start creating your custom program 
– stress-free implementation included.

 www.TyndaleUSA.com    800-356-3433
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It hasn’t been just management reaping the benefi ts of a Tyndale-managed program, either — 
Alliant Energy employees have seen improvements as well. Loyalty to brands like Carhartt is 
strong, and so is a commitment to buying Made in USA goods. So, Tyndale’s exclusive line of 
Made in USA clothing as well as the access Alliant Energy employees have to other top brands 
of FR clothing has been well received. “I know what kind of brand loyalty [our employees] have, 
and it says a lot about the Tyndale products that sales have been really strong throughout” 
remarks Carrie. “And the fact that when the program did go live, you guys came on site and did 
fi ttings at locations — that was a huge bonus. Because your product might be great, it might 
be better than Carhartt, but unless my employees have seen it, touched it, and worn it, I ain’t 
buying it.” 

Looking back to when Alliant Energy’s FR clothing program with Tyndale began, Carrie 
acknowledges being shocked that a managed clothing program could be so easy. When 
asked, Carrie describes Tyndale as “the Amazon of FR clothing.” In other words, “In one spot 
I can have all the brands that my employees love and the great products that you guys are 
making. I know that I can track it all from the start, I can see what the delivery date is, I can see 
when it’s shipped, and I know when it arrives at my house.” 

So, what would Carrie say to companies looking to change programs, but are worried about 
the implementation process?
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